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GENIUS LOCI / LOCAL SPIRIT

SOCIAL GOOD

UNFPA INCLUSION EXCELLENCE

GAME CHANGER
 

-
es on individual works that are using 
a single channel of communicating 
the message to the market. Entries in 
this section should demonstrate the 
creative use of one-channel commu-

this section recognises individual works 
delivered through one communication 
channel exclusively.

section is intended for creative works 
with an exceptional media strategy, 

-
es will be focusing on smart media 
campaigns prioritising the creative and 
effective use of channels to communi-
cate the brand’s message to the target 
audience. Entries should demonstrate 
achievement of campaign goals.

-
cial themed groups showcasing local 
spirit, social good causes, and works 
actively challenges harmful gender 
norms and deep-seated cultural biases, 
demonstrating a creative breakthrough, 
an innovative shift in process or proce-
dures that lead the way forward in ad-
vertising. Due to these subjects’ distinct 
nature, entries here will be shortlisted 
by all the juries and judged for awards 
by the five-jury presidents and one rep-

chosen by the organiser. In the UNFPA 
Inclusion Excellence group a represen-
tative of UNFPA joins the jury to review 
and judge the registered entries.

section celebrates the creative business 
solutions that have made an impact on 
brands, projects, or customer experi-
ences. This group is intended to show 
business excellence in a creative way, 
and to award the works that demon-
strate exceptional solutions that have 
reshaped the business industry and 
achieved quantifiable business results. 
During judging, the following crite-
ria will be considered: creative idea & 
strategy, experience & implementation, 
data showing concrete business results. 
Entries lacking business results will not 
be considered for awards in this section. 

-
nizes campaigns that were present-
ed through multiple communication 
channels. Entries should demonstrate 
the creative use of multiple channels, 
their integration, and the efficiency of 
implementation of the communication 

-
nel Drum, this section focuses on cam-
paigns presented through multiple 
communication channels.

-
ative excellence and brilliant execution 
in certain key segments of the adver-
tising and communication production 
process. Awards in this group promote 
best practices that have helped raise 
the bar of the industry’s craft stan-
dards.
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7.  GROUPS AND CATEGORIES

SECTION ONE-CHANNEL DRUM

A. FILM

 

B. PRINT

 4. Print & Publishing

C. OUT OF HOME (OOH)

 7. Posters

 8. Digital screens

 9. Ambient & Experiential

D. AUDIO
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E.  DIGITAL, MOBILE & TECHNOLOGY

F.  DESIGN
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SECTION OMNI-CHANNEL DRUM

A.  INTEGRATED

     a. Product

B.  CONTENT

 7. Games

 9. PR

C. ENGAGEMENT 

D. DIGITAL, MOBILE & TECHNOLOGY

E. HEALTH & WELLNESS



ENTRY BOOK 18

F.  SPORTS, POP CULTURE & ART

SECTION CRAFT DRUM

A.  INDUSTRY CRAFT (BRAND COMMUNICATION & DESIGN, OUTDOOR, 
PRINT & PUBLISHING, PACKAGE DESIGN)

 4. Typography

B.  MOTION CRAFT (VIDEO / MOVING IMAGES)

 9. Production, Design / Art Direction

C. DIGITAL CRAFT

D. INNOVATION CRAFT
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SECTION CREATIVE MEDIA EXCELLENCE DRUM

A.  CREATIVE USE OF MEDIA

 7. Events

B.  EXCELLENCE IN MEDIA

SECTION CREATIVE BUSINESS EXCELLENCE 
DRUM

A.  BRAND BUILDING

B.  CREATIVE EFFECTIVENESS

C.  E/MCOMMERCE, COMMUNITY & USE OF EXPERIENCE
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D.  SUSTAINABLE BUSINESS SOLUTIONS

E.  ACTIVATION

 7. Technology-led Activation

F.  CONTENT 

G. INNOVATION

H. B2B

SECTION ALL JURIES

A.  GENIUS LOCI/LOCAL SPIRIT

B.  SOCIAL GOOD

C.  UNFPA INCLUSION EXCELLENCE (NEW)

D.  GAME CHANGER (OPEN WORLDWIDE)
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8.  TECHNICAL  
REQUIREMENTS

There are required and optional materials
group has their own specific required and optional materials, please refer to each group’s re-
quirements for submission of materials. You can find specifications for each group on Golden 
Drum website. 

• Required materials will be shown for the judging, screened and/or exhibited during the 
Festival, screened at the award ceremony, should the entry be awarded, as well as pub-
lished in the entries showcase on www.goldendrum.com.

• , if submitted, will be screened at the award ceremony, should 
the entry be awarded. -

ceremony.

• Other optional materials can be submitted to better present the entered work in a con-
text and will only be shown for judging, if submitted. Upon request from an entrant, these 
optional materials may be published in the entries showcase on the Festival’s website.

There should be no agency branding on any materials submitted. Agency names and 
logos should not appear on written submission, entry URL in videos or any other submitted ma-
terials. Agency may only appear in an entry submission in case their case is self-promotional.

It is the sole entrant’s responsibility to submit entries with correct credits.

requirements. The Festival organizer does not bear any responsibility for poor quality of materials 
submitted and will be presented as submitted.

No actual samples of entries are required in any groups.

ENTRY SUBMISSION
Entries shall only be submitted via  accessible at  
https://engine.goldendrum.com.
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LANGUAGE OF ENTRIES
All video entry materials have to be dubbed or subtitled in English. If the entry is not a video entry 
and the original language is not English, entrant has to submit a file in original language and a 

FORMATS OF MATERIALS SUBMITTED
Please check the requirements for submission of materials for each Group.

VIDEO

group.

entries@goldendrum.com.

Resolution Full HD (1920x1080 px), 16:9 Widescreen 
(preferable)

Frame rate 25fps

Scan Type Progressive

Video codec h.264 (min 15 - max 40 mbps)

Audio codec AAC (min 160 kbps), 44KHz

Container MP4

File size(*) up to 360 MB
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SCREENSHOT (OF THE VIDEO)

They will be screened at the award ceremony, should the entry be awarded.

Please submit screenshots that have as little as possible written on them, since credits for this entry 
will be written over them.

 files only and in the following format:

IMAGE

AUDIO

Format JPEG

Colour space RGB

DPI 72 dpi

Size 1920 x 1080 px

File size up to 6 MB

Format JPEG

Colour space RGB

DPI 300 dpi

Size The longest side must be at least 420 mm

File size up to 6 MB

Bit rate Minimum of 192 kbps and maximum of 258 kbps

File type MP3 (stereo) with a compression ratio of 22:1

File size no single MP3 should be over 10 MB
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9.  PUBLICATION  
OF ENTRIES

Any material submitted as an entry in the competition becomes the property of the Festival 
organizer and will not be returned. 

All entries submitted to the Golden Drum Festival, will be presented to jury during online judging 
via online / video conference system, screened at the award ceremony, should your entry be 
awarded, as well as published in a showcase of the entries on www.goldendrum.com. 

Please note that the organizer does not accept any responsibility for the poor quality of the 

In addition, the organizer does not bear any responsibility for incorrect credits, entered into the 
entry submission system. 

The entrant authorises the Festival organizer to present the entries at the festival and on the 
Festival website www.goldendrum.com. The entrant also authorises the Festival organizer to 
screen or publish the entries without prior consent of the entrant and without charge for the 
purpose of promoting the Festival. The aforementioned authorisation is given for the duration of 
the copyright, and may be used worldwide for the sole purpose of promoting the Golden Drum 
Festival.
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10.  ENTRY SUBMISSION  
 – CHECKLIST

The Golden Drum Festival provides an easy-to-use and navigate entry submission system.  
Before entering the required information and materials into the online system, please use this 
check-list to assist you in smooth entry submission: 

• 
 Check the Groups 

and categories. 
• Read the Eligibility rules & conditions. 
• Go to http://engine.goldendrum.com and login with your username and password. 

•  ENTRY SYSTEM and then click ADD NEW ENTRY 
and category you want to enter… 

•  credits and information you need for the entry form and then collect it 
for each work you plan to submit. 

• technical requirements for the materials. In addition to the required 
materials to be presented to the juries and during the festival, you have a chance to submit 
optional materials. Decide early on how to best present your work. 

•  materials� 
• 

• tax status for VAT purposes and have your correct company’s tax 
number ready. For EU countries, you may check your tax number via the VIES system� 

• Check our TIPS FOR SUBMITTING ENTRIES� 
• Log in to the system and submit your entries! If there’s anything unclear during this process 

or you are in need of any assistance, please contact us at entries�goldendrum�com 
or call us. 

WE WISH YOU

LOTS OF

SUCCESS!
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11.  TIPS FOR SUBMITTING  
ENTRIES

SUBMITTING ENTRY IN MORE GROUPS 

information about entry will stay the same just duplicated. All you need to change is the section 
/ group and category in which you wish to enter it and save it. If needed you can change other 

Eligibility Rules and Conditions to see which groups allow submission of series 

HOW TO ENTER SERIES? 
Ads forming a series shall be entered separately, you must tick the appropriate box in the entry 
form to specify it as such. A minimum of two advertisements in the same category are needed to 
form a series. A series can be entered in two ways:

1. Entering the series as a whole
First entry of the series will be charged by the entry fee for the individual group (by the entry fee 
posted on the Golden Drum website Fees � Payment

judge each part/work of the series as a whole, the series, if awarded, is given one set of points.

2. Entering the series as a group of individual works
Entrant submits any number of works as individual entries and pays the entry fee for each entry 
(by the entry fee posted on the Golden Drum website Fees � Payment
each part/work of the series separately, each part/work if awarded is given separate points. The 
jury reserves the right to award only individual parts/work of the series.

Eligibility Rules and Conditions to see which groups allow submission of 

ENTRY DETAILS AND CREDITS 
Enter 

the credits and make sure they are written correctly. All credits in the Golden Drum publications 

credits. 

All the credits shall be stated in the catalogue on the website goldendrum.com. The Festival’s 



ENTRY BOOK 27

SAVING AND FINALISING ENTRY 

listed as a Pending entry. If all the materials are correct you should see a blue dot next to your 
entry and you can finish with submission. If needed you can still change the entry. When you are 

your entry you cannot change its details anymore! Your entry will be moved to cart. 

I CAN’T FINALISE MY ENTRY. WHAT CAN I DO? 
If you see a red dot next to your entry it means that you don’t have all the required materials, you 
have too many of them or you don’t have the correct materials... in conclusion something is not 
ok with your materials and that’s why you can’t finalize your entry. You should check Technical 
requirements and upload the correct materials. In case you still have problems with finalising 
your entries please contact the Festival office.

ENTRY IN CART AND PAYMENT PROCESS 

chooses the company or person you entered during registration as the billing company or person. 
In case you want to change this you should create a new contact and chose it as the billing 

and change it. 

HOW TO MAKE A GOOD CASE MOVIE 
For most of the Groups, you need to prepare a case film to present your work. In some other 
Groups and categories, a case film is also an optional material that allows you to better present 
your work. 

The case film shall be presented to the juries and please bear in mind that all jury members 
judge all the works entered. The juries expect the case film to be clear and concise by showing 
key creative solutions and results, less so in terms of its effectiveness. For a reference on 
good case films, please check the showcase of awarded entries from previous Festivals  
on www.goldendrum.com.

You can find more answers to common questions on our website..  

If you have any other questions write us at entries@goldendrum.com 

info@goldendrum.com

BE CAREFUL!



MASTERCARD 2026* REGULAR 2026*

SECTION SUPER EARLY BIRD 
FEE UNTIL  

22 APRIL 2026

EARLY BIRD  
FEE UNTIL  

17 JUNE 2026

STANDARD  
FEE FROM  

18 JUNE 2026 ON

SUPER EARLY BIRD 
FEE UNTIL  

22 APRIL 2026

EARLY BIRD  
FEE UNTIL  

17 JUNE 2026

STANDARD  
FEE FROM  

18 JUNE 2026 ON

ONE-CHANNEL DRUM

FILM 330 € 370 € 430 € 350 € 390 € 450 €

PRINT 330 € 370 € 430 € 350 € 390 € 450 €

OUT OF HOME (OOH) 330 € 370 € 430 € 350 € 390 € 450 €

AUDIO 330 € 370 € 430 € 350 € 390 € 450 €

DIGITAL, MOBILE & TECHNOLOGY 330 € 370 € 430 € 350 € 390 € 450 €

DESIGN 330 € 370 € 430 € 350 € 390 € 450 €

OMNI-CHANNEL DRUM

INTEGRATED 370 € 410 € 470 € 390 € 430 € 490 €

CONTENT 370 € 410 € 470 € 390 € 430 € 490 €

ENGAGEMENT 370 € 410 € 470 € 390 € 430 € 490 €

DIGITAL, MOBILE & TECHNOLOGY 370 € 410 € 470 € 390 € 430 € 490 €

HEALTH & WELLNESS 370 € 410 € 470 € 390 € 430 € 490 €

SPORTS, POP CULTURE & ART 370 € 410 € 470 € 390 € 430 € 490 €

12. ENTRY FEES ��



MASTERCARD 2026* REGULAR 2026*

SECTION SUPER EARLY BIRD 
FEE UNTIL  

22 APRIL 2026

EARLY BIRD  
FEE UNTIL  

17 JUNE 2026

STANDARD  
FEE FROM  

18 JUNE 2026 ON

SUPER EARLY BIRD 
FEE UNTIL  

22 APRIL 2026

EARLY BIRD  
FEE UNTIL  

17 JUNE 2026

STANDARD  
FEE FROM  

18 JUNE 2026 ON

CRAFT DRUM

INDUSTRY CRAFT 330 € 370 € 430 € 350 € 390 € 450 €

MOTION CRAFT 
(Video / Moving images) 330 € 370 € 430 € 350 € 390 € 450 €

DIGITAL CRAFT 330 € 370 € 430 € 350 € 390 € 450 €

INNOVATION CRAFT 330 € 370 € 430 € 350 € 390 € 450 €

CREATIVE MEDIA 
EXCELLENCE DRUM 

CREATIVE USE OF MEDIA 370 € 410 € 470 € 390 € 430 € 490 €

EXCELLENCE IN MEDIA 370 € 410 € 470 € 390 € 430 € 490 €

��



MASTERCARD 2026* REGULAR 2026*

SECTION SUPER EARLY BIRD 
FEE UNTIL  

22 APRIL 2026

EARLY BIRD  
FEE UNTIL  

17 JUNE 2026

STANDARD  
FEE FROM  

18 JUNE 2026 ON

SUPER EARLY BIRD 
FEE UNTIL  

22 APRIL 2026

EARLY BIRD  
FEE UNTIL  

17 JUNE 2026

STANDARD  
FEE FROM  

18 JUNE 2026 ON

CREATIVE BUSINESS  
EXCELLENCE DRUM

BRAND BUILDING 370 € 410 € 470 € 390 € 430 € 490 €

CREATIVE EFFECTIVENESS 370 € 410 € 470 € 390 € 430 € 490 €

E/MCOMMERCE, COMMUNITY & USE 
OF EXPERIENCE

370 € 410 € 470 € 390 € 430 € 490 €

SUSTAINABLE BUSINESS SOLUTIONS 370 € 410 € 470 € 390 € 430 € 490 €

ACTIVATION 370 € 410 € 470 € 390 € 430 € 490 €

CONTENT 370 € 410 € 470 € 390 € 430 € 490 €

INNOVATION 370 € 410 € 470 € 390 € 430 € 490 €

B2B 370 € 410 € 470 € 390 € 430 € 490 €

ALL JURIES

GENIUS LOCI/LOCAL SPIRIT 370 € 410 € 470 € 390 € 430 € 490 €

SOCIAL GOOD 370 € 410 € 470 € 390 € 430 € 490 €

UNFPA INCLUSION EXCELLENCE 370 € 410 € 470 € 390 € 430 € 490 €

GAME CHANGER 370 € 410 € 470 € 390 € 430 € 490 €

�




**Special offer: 
:

*** Special offer for Ukrainian entrants: 

**** Entering a series of entries

A series can be entered in two ways:

1. Entering the series as a whole

First entry of the series will be charged by the entry fee for the individual group 
(by the entry fee posted on the Golden Drum website Fees & Payment

whole, the series, if awarded, is given one set of points.

2. Entering the series as a group of individual works

Entrant submits any number of works as individual entries and pays the entry 
fee for each entry (by the entry fee posted on the Golden Drum website Fees & 
Payment
work if awarded is given separate points. The jury reserves the right to award only 
individual parts/work of the series.

��




